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3aranpHa iHQOpMalis

Onuc TUCIUTUTIHA

CtpykTypa Kypey

Cucrema OIIHIOBaHHS KypCy

OriHIOBaHHS BIIMOBITHO 10 TpadiKy HABYAILHOTO MPOIIECY
Pecypche 3a0e3nedeHHs

KonrakTHa iHpopMartis

[ToniTHka HaBYAILHOT TUCIIAILIIHA



1. 3aranbHa indopmanis

Ha3Ba nucnuniinm

JlinoBa iHO3eMHA MOBa

OceiTHBO-IPpOdeciiiHa Typu3mMo3HaBCTBO

nporpama

Creniauizanis —

CrneniajbHicTh 242 «Typuzm»

I'any3b 3HaHB 24 «Cdepa 06cayroByBaHHD»
OcsiTHiil piBeHb Marictp

Craryc AMCUMILTIHA HopmaTtuBHa

Kypc/cemectp 1/2

Po3noain 3a Bupamu
3aHATL TAa TOAUHAMH
HABYAHHSA

[Ipaktruni 3ansatTs — 40 rog.
Camocriitaa po6ota — 50 ro.

MoBa BUKJIaJaHHSA Awnriiiicpka

IMocuaaHHs HA caiiT https://d-

aucranniitnoro napuanus | learn.pnu.edu.ua/course/subscription/through/url/29fc0a4474c768
da654e

2. Onuce JucHuILIiHA

[Iporpama BuBYEHHsS HaBUAJIBHOI AMCHMIUTIHU «J[iToBa iHO3eMHa MOBa» CKIJIaJieHa BiJIIOBIIHO 0
OCBITHBO-TIpOdeciitHOT mporpamu «Typu3MO3HABCTBOY» — MIATOTOBKU MaricTpis crienianbHOCTI 242 « Typusmy».
[TpeaMeToM BHUBYEHHS HaBYAJIBHOI TUCHUILIIHM € JIGKCHKA, TpaMaTHKa 1 GOHETHKa aHTIIIHCHKOI MOBH.
Buuenns mucuurutiau «/limoBa iHo3eMHa MOBa» JacTh 3MOTY BJIOCKOHAJIWTH 3HAHHS Ta HABHYKU BOJIOIHHS
MOBOIO B MEKaX aKaJeMigHO1, 3araJlbHOeKOHOMIYHOI Ta MPpOoQeciitHOT TeMaTHKH.
[Iporpama HaBYAIBHOI AUCIUILTIHU CKIIQJAETHCS 3 TAKUX 3MICTOBHX MOJYIIIB:
1. Training and Development.
2. Digital Business.

Komnemenmnocmi:

InTerpajbHa KoMIeTeHTHICTD. 3aTHICTh PO3B’SI3yBaTH CKJIAAHI 33/1a41 JOCHIIIHUIBKOTO Ta/abo
1HHOBAIIITHOTO XapakTepy y cdepi Typu3My 1 pekpeartii.

3K1. 3natHicTh A0 oprasizailii, IiIaHyBaHHS, TPOTHO3YBaHHS PE3yIbTATiB AiSITBHOCTI.

3K2. 3narHicTh BecTu npodeciiiHy AIsUTBHICTh Y MIXKHAPOIHOMY Ta BITYUU3HSIHOMY CEPEJOBHUIILI.

3K3. 31aTHICTh CIUJIKYBAaTHCS iHO3EMHOIO MOBOIO.

3K4. 3natHicTh pO3pOOISATH MPOEKTH TA YIPABISATH HUMHU.

3KS. 3naTHiCTh OIIHIOBATH Ta 3a0€3MeuyBaTH SIKICTh BUKOHYBAHUX POOIT.

3K6. 3naTHicTh 10 aOCTPaKTHOTO MUCJICHHS, aHAJi3y Ta CHHTE3Y.

3K7. 3natHicTh BUSBIATH, CTABUTH Ta BUPILITYBAaTH MPOOJIEMH.

CK1. 3naTHicTh 3acTOCOBYBATH Y TIPOeCciiHill TisIbHOCTI KaTeropiiHO-TEPMIHOJIOTIYHHIA anapar, KOHIEIT, MeTO 1
Ta IHCTPYMEHTapiil CHCTEMH HayK, 0 (POPMYIOTh HAYKOBHI 0a3UC TypHU3MY Ta peKpeaitii.

CK2. 3naTHicTh MIaHyBaTH i BAKOHYBATH HAYKOBI Ta/ab0 MpHKIIaAHI TOCTiKEHHS Y cdepl Typu3My Ta peKpearii.
CK3. 3naTHicTh 10 yrpaBiiHHS TYPHCTHYHUM MPOIIECOM Y TYOIIIYHOMY CEKTOpi, B TYPUCTHYHIH JeCTUHALLT,
TYPUCTUYHOMY IiANPHUEMCTBI Ha Pi3HUX i€papXiYHUX PiBHSX.

CK4. 3naTHicTh OpraHi3oByBaTH JisUTBHICTH Ta CIIBIPAIIO cy0’€KTIB PerioHALHOT0, HAIIIOHAJILHOTO Ta MiXKHAPOIHOTO
TYPUCTHYHUX PUHKIB Ha 3acajax CTaJoro pO3BUTKY 3 ypaxyBaHHSIM CBITOBOTO JIOCBIy.

CKS. 3naTHicTs onepyBaTH iHCTpyMEHTaMH 300py, 00poOKkH iHPOpMAITii, aHali3yBaTH Ta YIPABISTH TYPUCTHIHOIO
iHpOpMAITIErO.

CK6. 3naTthicTs 10 aHai3y, IPOTHO3YBaHHS, IJIaHyBaHHS Oi3HEC-TIPOLIECIB Ta TEONPOCTOPOBOTO IIaHyBaHH: y chepi
TypU3My Ta peKpeartii.

CK7. 3naTHicTh po3po0IIsATH Ta BIPOBAIKYBAaTH 1HHOBALi1 B IisSUIBHOCT] cy0’€KTIB TYPUCTHYHOTO PUHKY

Ilpozpammui pesynomamu HA6UaAHHA:
PHI11. BigpHO cHiJIKyBaTHCs JEp’KaBHOIO Ta 1HO3€MHOIO MOBaMH YCHO 1 IHCbMOBO JJisi OOTOBOPEHHs




npodeciiHuX mpodieM, Mpe3eHTaIlll pe3yaIbTaTiB IOCTIKEHb Ta MMPOEKTIB y cepi Typu3My 1 pekpeartii.
PH 19. JleMmoHCTpyBaTH HaBHYKH BOJOIHHS J€PKaBHOIO Ta 1HO3eMHUMH (HOKO) MOBaMH (MOBOIO).
PH 20. 3acTocoByBaTH HaBHUKH NMPOJYKTUBHOTO CIIUIKYBAaHHS 31 CIIO’KMBAYaMH TYPUCTUYHHUX MOCIYT.

3. Ctp

KTypa Kypcy

Ne Tema

Pe3yJIbTaTI/I HAaBYaHHHA

3aBaanHsa

Tema 1.
Corporate Culture.

After studying the topic "Corporate
Culture”, students will be able to
define corporate culture, understand
the concept of corporate culture and
its role in the formation of values,
behavior and practices in the
organization.

IIutanns, Tecty,
caMoCTiiHa
NpakTHYHA poOOTa

Tema 2. and

Development.

Training

After studying the topic " Training and
development”, students will be able to
Define learning and development,
understand the difference between
learning (focused on improving specific
skills) and development (focused on
long-term personal and professional
growth)

IIutanus, TecTH,
caMOCTiliHa
MpaKTHIHA poOOTa

Tema 3.
Finance.

After studying the topic "Finance",
students will be able to: Define finance,
understand the concept of finance and its
importance in the personal, corporate and
public sectors.

IIutanHs, TecTu,
caMocCTiiHa
NpakTHYHA poOOTa

Tema 4.
Digital Business.

After studying the topic "Digital
Business", students will be able to define
digital business, understand the concept
of digital business and its importance in
the modern economy, including how it
differs from traditional business models.

IIutanns, TecTH,
caMoCTiiHa
MpaKTHIHA poOOTa

Tewma 5.
International Business
Communication

After studying the topic "International
Business Communication”, the student
should achieve the following learning
outcomes: understanding of cultural
differences, the student will understand
the main cultural differences and their
impact on business communication.

ITutanns, TecTu,
caMoCTiiHa
HpakTU4Ha pobdoTa

6. Tema 6.
Strategic Management and
Business Terminology

After studying the topic "Strategic
Management and Business
Terminology"”, the student should
achieve the following learning
outcomes: understanding of strategic
management, the student develops the
main  principles  of  strategic
management included in the stages of
strategic planning, analysis of the
external and internal environment,
strategy formation and its
implementation.

Ilutanns, Tectu,
caMocCTiiHa
MpakTU4Ha pobdoTa




Tema 7.
Negotiation in International
Business

After studying the topic "Negotiations
in international business”, the student
should achieve the following learning
outcomes: understanding of the
process of international negotiations.
The student performs the main stages
of the negotiation process in
international business: preparation,
initiation, negotiation, achievement.
agreements,  implementation  of
agreements.

IIuranns, Tecty,
caMocCTiiHa
NpakTHYHA poOOTa

Tema 8.
Marketing Communication

After studying the topic "Marketing
communications”, the student
achieves the following learning
outcomes: understanding of the
concept of marketing
communications. The student
develops the main components of
marketing communications
(advertising, PR, personal selling,
direct marketing, sales promotion)
and their role in forming a brand
image and sales promaotion.

IIutanns, Tectu,
caMoCTiiHa
MpaKTH9IHA poOOTa

Tema 9.
Financial English

After studying the topic "Financial
English”, the student should achieve
the following learning outcomes:
knowledge of financial terminology.
The student masters key financial
terms in English, such as "assets",
"liabils", “equity", "cash flow",
"income”,  “"expenses",  "profit",
"dividends", etc.

IIutanns, Tectu,
caMoCTiiHa
MpaKTHIHA poOOTa

10.

Tema 10.
Project Management

After studying the topic "Project
Management”, the student achieves
such learning outcomes as an
understanding of basic project
management

IIuranus, TecTy,
caMocCTiiHa
MpaKTHIHA poOOTa

11.

Tema 11.
Innovation in Business

After studying the topic "Innovation
in Business”, the student achieves
such learning outcomes  as
understanding the concept of
innovation.

Ilutanns, Tectu,
caMocCTiiHa
npakTU9Ha podoTa

12.

Tema 12.
Digital Marketing and Social
Media

After studying the topic "Digital
Marketing and Social Media", the
student should understand the
concepts of digital marketing. The
student understands the basic
components of digital marketing,
including SEO (search engine
optimization), content marketing,

IIuranns, Tecty,
caMoCTiiHa
MpaKkTHYHa poboTta




email marketing, PPC (pay per click),
and social media marketing.

13.

Tema 13.
Crisis Management

After studying the topic Crisis
Management, the student should
achieve such learning outcomes as
being able to explain the difference
between risk management and crisis
management and their key elements.

ITuranus, TecTH,
caMoCTiiHa
NpakTHYHA poOOTa

14,

Tema 14.
The Role of Technology in
Business Communication

After studying the topic The Role of
Technology in Business
Communication, the student should
achieve such learning outcomes as
understanding technology in business
communication.

The student understands how modern
technology affects business
communications and knows the basic
tools of digital communication,
including e-mail, video conferencing,
chat platforms and social networks.

ITuranus, TecTH,
caMocCTiifHa
HpakTHYHA poOOTa

15.

Tema 15.
Branding Strategies in Global
Markets

After studying the topic The Role of
Technology in Business
Communication, the student should
achieve such learning outcomes as
understanding technology in business
communication.

The student understands how modern
technology affects business
communications and knows the basic
tools of digital communication,
including e-mail, video conferencing,
chat platforms and social networks.

ITuranus, TecTH,
caMOCTiliHa
NpakTHYHA poOOTa

16.

Tema 16.
Supply Chain Management

After studying the "Supply Chain
Management" topic, students should
achieve the following learning
outcomes: understanding concepts,
know the basic concepts and stages of
supply chain management.

IIutanus, TecTH,
caMOCTiliHa
IpakTU4Ha podoTa

17.

Tema 17.
Leadership Communication
Styles

After studying the topic "Leadership
Communication Styles", students
should achieve the following
learning outcomes, recognizing
styles, know the main
communication styles of leaders and
their characteristics.

IIutanus, TecTH,
caMocCTiiHa
MpaKTHIHA poOOTa

18.

Tema 18.
Human Resource
Management

After studying the topic "Human
Resource Management”, students
should achieve the following learning
outcomes, understanding HR Basics,
know the key concepts and processes
of human resource management.

Ilutanns, Tectw,
caMocCTiifHa
npakTU9Ha poOoTa




19. Tema 19. After studying the topic "Impact of | Iluranus, Tectu,
Impact of Globalization on Globalization on Language", students camocTiiiHa
Business Language should achieve the following learning | Pa<T#ia podora
outcomes understanding
Globalization, know what
globalization is and how it affects
language.

20. Tema 20. After studying the topic "Language | Tlurauns, tectu,
Language and and Communication in  Online CaMOCTIMHA
Communication in Online Business”, students should achieve | "PaxTimapodora
Business the following learning outcomes:

understanding Online
Communication, know the basic
principles of communication in online
business.

4. Cucrtema OLiHIOBaHHS KYpCY

Jlexuii 0
[TpakTuyHi 3aHATTS 70
CeMecTpoBa KOHTPOJIbHA poOOTa 20
Ex3amen 10
MaxkcuMaiabHa KiJIBKiCTh 0aJ1iB 100
5. OniHoBaHHSA BiANOBIHO /10 rpadiky HABYAJIbHOIO MPOIECY
Buau HaBuyaabHOI podoTH =
= o~
Tlomounuii koumponb CpPC g g
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6. PecypcHe 3a6e3neyeHHs1
1. Business Partner B2. Coursebook (with digital resources). / Dubicka I. and all. PearsonEducation
Limited, 2019. 160 p.
2. Business Partner B2. Workbook (with digital resources). / Dubicka I. and all. and all. PearsonEducation
Limited, 2021. 64 p.
3. Bygrave J. Roadmap B2 Students' Book, Pearson Education, 2020. 176 p.
4. Longman Business English Dictionary. London: Longman / Pearson Education Limited, 2022.
5. Johns H., Berlis M. Roadmap. Longman (Pearson Education), 2019.160 p.
6. Longman Dictionary of Contemporary English  Online. (n.d.). Retrieved from
https://www.ldoceonline.com/
7. Longman Active Study Dictionary. London: Longman / Pearson Education Limited, 2022.
8. Strutt P. English for International Tourism. Upper-Intermediate Coursebook with DVD. New Edition.
London: Pearson Education, 2022. 128 p.
9. Strutt P. English for International Tourism. Upper-Intermediate Workbook with key & Audio CD. New
Edition. London: Pearson Education, 2022. 64p.
10.

Kymbeit M.M., Komruak JI.B., Anenst I'.B. «English Grammar with Tests» for Students of the Field of
Study «24» — «Servicesy. HaBuanbHuit mociOHKK 3 mpodeciiiHOT aHTIiiChKOT MOBH ISl ayTUTOPHOI Ta

caMocTiifHO1 poOotu cTyneHTiB I- IV kypciB (hakynbTeTy Typu3My CHEmialTbHOCTEH rary3i 3HaHb «24»
— «Cdepa oOcyroByBanHsy. IBano-®pankisesk: Cynpyn B.I1., 2022. 278 c.



https://www.ldoceonline.com/

11. Komuak JI. B., XKym6eit M. M. «What Does It mean to Work in Tourism Industry?» for Intermediate
and Upper-Intermediate Level Students of the Field of Study «24» - «Services». HaBuanbuuii mociOHHK
3 mpodeciiinoi aHrmiiceKoi MOBH sl camocTiifHol pobotu cryaentiB II, III, IVkypciB dakynbTery
TYypU3MYy CIEIIaIbHOCTEH ramysi 3HaHb «24» — «Cdepa obciyroByBants» (3a miapyunukamu «English
for International Tourismy). IBano-®pankiscek: Cynpyn B.I1., 2022. 195 c.

12. Komuak JI. B., XXymb6eit M. M. «Individual Tasks for Home Reading for Intermediate Level Students of
Tourism, Hospitality Industry and Management in Sociocultural Activity». HaBu.-meToa. mociOH. s
camocrtiitnoi po6otu cryaeHTis II-1II kypciB. IBano-®pankiBebk: mianpuemens I'omineit O.M., 2019. 80
c.

13. Yarpak H. I. Business Correspondence. JliioBe JIUCTyBaHHsS aHIIIMCHKOK MOBOK. HaBuanmbHuiA
nociOHUK Jutst 3100yBayiB BUIOI ocBiTH. IBano-®pankiBebk: Cumponis Dopre, 2021. 60 c.

Inghopmayiiini pecypcu:

1. Learning English. British Council. Retrieved from

https://learnenglishteens.britishcouncil.org

Learning English. British Council. Retrieved from https://learnenglish.britishcouncil.org/

3. Business Partner. My English Lab (moctymn 3a nepconanbHUM KOZOM).

N

7. KonraktHa ingopmanis

Kagenpa TYpU3MO3HABCTBA 1 Kpae3HaBCTBa, M. I[BaHO-DpaHKIBCBHK, BYI.
lamumeka, 201 B. Ka6inet — 309.
https://ktk.pnu.edu.ua/

Buxaagaui CaBuyk Hanis IBaniBHa, K.1e1.H., A011. KadeapH i1HO3EMHUX MOB i
KpaiHO3HaBCTBa

KonTakTHa iHdopmauis CaBuyk Hanis IBaniBHa - nadiya.savchuk@pnu.edu.ua

BUKJIA1AYiB

8. MoaiTuka Kypcy

AxageMiuna 100pouyecHicTh Atmochepy JIOBIpH, B3a€MOPO3YMIHHS,
B3a€MOTIOBArd  IMOTPiOHO OyayBaTH MIOJCHHO.
[lomiTnka pexTopaTy CIpsIMOBaHa Ha akKaJeMiduHy
JIOOPOYECHICTh,  MPO30PICTh  Ta  3aKOHHICTh
JUsUIBHOCTI.  3ayii  [BOTO  PO3pPOOJIEHO  Ta
BrpoBapkeHo  «llonmoxkeHHst Tmpo  3amoOiraHHS
akajeMiuHoro roiariaty», «llomoxkeHHst  mpo
KoMiciro 3 mnMTanp €THKH Ta aKaJeMidHOl
JI0OOPOYECHOCTIY, «Konekce 4ecTi JIBH3
«lIpukaprmarchbkuii  HaIiOHAIBHUH  YHIBEPCHTET
imeni Credanuka» i omyONiKOBaHO X Ha CaiTi.
BuxmagesumMu B 1IMX JOKYMEHTaX IPHUHIIATIAMHU
(BITTOBIJAIBHOCTI, CHPABEIJIUBOCTI, aKaaeMITHOL
cBOOOJIM, B3aeMOIOBaru, Oe3neku i JoOpoOyTy,
3aKOHHOCTI) Ta MPaBWJIAMU MOBEIHKHA CTYJCHTIB 1
MpaIiBHUKIB  YHIBEPCHTETYy, SKi 0a3yloTh Ha
BIJITOBITHUX 3aKOHAX, i KEpyeThCs Kadeapa y CBOil
nisbHOCTI. B yHiBepcuTeti i€ «l'apsua miHiS» 3
pexkropoMm,  «Tenmedon  nmoBipw»,  OiIBIICTH
BCTYITHUX ICITUTIB MPOBOJUTHCI 32 KOMIT FOTEPHO-
TECTOBUMHU TEXHOJIOTISIMH, a ICITUT 3a JOTIOMOTOO
OHJIAH-TPAHCIAIIT  MOXKHA  TEperjsiiaTé  y
peanbHOMY Yaci. JlisTbHICTh KadeapH, peKTopary 3
NWTaHb 3armoOiraHHs Ta BUSBICHHSA KOPYMIIii
3MIHACHIOETHCS HAa OCHOBI YMHHOI'O 3aKOHOABCTBA
YkpaiHu.



https://learnenglish.britishcouncil.org/
mailto:nadiya.savchuk@pnu.edu.ua

[Mponycku 3aHATH

BinnparroBanHs IponyIIeHUX 3aHATh BiOyBa€eThCA
y Tepmui JeHb 3a rpadikoM KOHCYJIbTAIil
BHKJIa/1a4a 3 HABYAJILHOI AUCIUIUTIHA

BuxoHaHHs 3aBIaHHA Mi3HilIe BCTAHOBJIEHOT0 TEPMiHY

Bci 3aBnanHs 30a10ThCsl y BCTAHOBIICHUM TEPMiH, 3a
BHHATKOM TIOB2XHOI MPUYNHH Y CTy/IEHTA

HesinnmoBigna mosexinka mia yac 3aHATTS

Bupimyerbest  3rifHO HYHHHOTO 3aKOHOJABCTBA
VYkpainu, CtaTyTy yHiBEpCUTETY

JlonaTkoBi 6a1u

BucraBnsioTecsl Wi Yac MPaKTUYHUX 3aHITH 3a
OpHTIHATBHI BiATIOBIAl CTY/IEHTIB 3 3asBJIEHOI TEMH

HedopmaabHa ocBiTa

3apaxoByIOTBCS 0 3aralbHOi cymMH  OamiB
pe3yabTaTH OHJAWH KypciB Ha Miatdopmax
Coursera, Prometheus, EdEra, ski BigmoBigaroTh
rporpamMi HaBYAJIBHOI AWCHMILIIHA (B 00Cs31 He
6inbie 30% Big 3araapHOI cymu 6aiiB)

Bukiagau Capuyk H.I.




